RAN-1808060401060012

RAN-1808060401060012

M. Com. (Marketing Management) (Sem. - I)

Examination November - 2023

International Marketing - III (New)

Y3«ll : / Instructions

(" by [ N
((1 ) <4 zalda @ [aaidlawil [4adi Graradl uz viagy awdl.
Fill up strictly the details of @ signs on your answer book

Name of the Examination:

- |M. Com. (Marketing Management) (Sem. - 1)

Name of the Subject :

- |Internationa| Marketing - lll (New)

Subject Code No.: | 1808060401060012 |

. J

(2)  As per the Instruction No. 1 of Page No. 1.

7\ Seat No.:

\ Student’s Signature )

(3)  Question 1 is compulsory. Write any two short notes in Que. 4.

(4)  Write each Que. on new page.

u. 1. Z5HL BYALGL BUML. (10)
1. oAl slURAA < vl s3.
2. Ul vled g7
3. A Hbe ved g7
¥, dldl [AdrL Adad] edrvan w1l
U, ARG [HA eradi [SHAAL dqil svgual.
u. 2. Suel 10N AU 2R V5 6 lleell GUUIAL 539 5 €35 OloARHI oyl oyel
AAlesedl GUURL 529 A 59l d «ssl 5287 AR cA0rRedl AEHHUI Al
Y] 51, (23)
OR
u. 2. wiaznlL Ugle sidisranl Hiledl w1215l w2l oygl-or€l utalasil
v lldl suL 97 [Agell oozl AgeiHi Al 3. (43)
RAN-1808060401060012 | [1] [PT.O.]

<
e
<
—
=N



u. 3 Alas 1ol AR [HAA 2142 521 uReill Yol (43)
OR
u. 3 wiazgl adaell (Intemational Distribution) Hi Export Management
Company <l &j[#s1 2un2 51, (43)
u. ¥ g5 <l auil. (515 ugL o) (2%)
9. wlidre @ilas aduell
2. Arbitrage
3. Alus oles
ENGLISH VERSION
Instructions:
(1)  As per the Instruction No. 1 of Page No. 1.
(2)  Question 1 is compulsory. Write any two short notes in Que. 4.
(3)  Write each Que. on new page.
Q. 1. Answer in short. (10)
1. Define Multinational Corporation.
2. Define Product.
3. Define Gray Market.
4. Define Direct Distribution Channel
5. State the objective of Pricing in International Pricing Strategy
Q. 2. How does the company decide whether it will use one brand in all its
country markets or whether it will use different brands in each of its
markets? Explain with reference to International Marketing. (13)
OR
Q. 2. What are the different ways & sources for gathering appropriate
information in International Product Planning? Explain in detail with
respect to Foreign Market. (13)
Q. 3. Explain in detail the different factors affecting the International Pricing

in Global Market. (13)
OR
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Q. 3. Discuss the role played by an Export Management Company in
International Distribution.

Q. 4. Short Note. (Any 2)
1. International Physical Distribution

2. Arbitrage
3. Global Brand
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