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RAN-1808060401060012

M. Com. (Marketing Management) (Sem. - I) 

Examination November - 2023

International Marketing - III (New)

k|Q“p : / Instructions

(1)

 

“uQ¡ v$ip®h¡g  r“ip“uhpmu rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
Fill up strictly the details of  signs on your answer book

Name of the Examination:

 M. Com. (Marketing Management) (Sem. - I)

Name of the Subject :

 International Marketing - III (New)

Subject Code No.: 1808060401060012

Seat No.:

Student’s Signature
 

(2) As per the Instruction No. 1 of Page No. 1.

(3) Question 1 is compulsory. Write any two short notes in Que. 4.

(4) Write each Que. on new page.

â. 1.  V|$„L$dp„ S>hpb Ap‘p¡.   (10)

 1. blºfpóV²$ue L$p¡‘p£f¡i“ “¡ ìep¿epres L$fp¡.

 2. ‘¡v$pi A¡V$g¡ iy„?

 3. N°¡ dpL®¡$V$ A¡V$g¡ iy„?

 4. ku^u rhsfZ Q¡“g“u ìep¿ep Ap‘p¡.

 5. Ap„sffpóV²$ue qL$„ds ìe|lfQ“pdp„ qL»$ds“p l¡syAp¡ S>Zphp¡.

â. 2.   L„$‘“u bÅfdp„ fpóV²$ue õsf¡ A¡L$ S> b°pÞX$“p¡ D‘ep¡N L$fi¡ L¡$ v$f¡L$ bÅfdp„ Sy>v$u- Sy>v$u 
b°pÞX$“p¡ D‘ep¡N L$fi¡ s¡ L¡$hu fus¡ “½$u L$f¡ R>¡? Ap„sffpóV²$ue bÅf“p k„v$c®dp„ s¡“u  
QQp® L$fp¡.     (13)

OR

â. 2.   Ap„sffpóV²$ue ‘¡v$pi Apep¡S>“dp„ dprlsu A¡L$V$fuL$fZ dpV$¡“u Sy>v$u-Sy>v$u ‘Ý^rsAp¡  
A“¡ õÓp¡sp¡ L$ep R>¡? rhv$¡iu bÅf“p k„v$c®dp„ QQp® L$fp¡. (13)
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â. 3.  h¥rðL$ bÅfdp„ Ap„sffpóV²$ue qL»$ds“¡ Akf L$fsp ‘qfbmp¡ kdÅhp¡. (13)

OR

â. 3.   Ap„sffpóV²$ue hl¢QZu (International Distribution) dp„ Export Management 

Company “u c|rdL$p õ‘óV$ L$fp¡.   (13)

â. 4.  V|$„L$ “p¢^ gMp¡. (L$p¡C ‘Z b¡)   (14)

 1. Ap„sffpóV²$ue cp¥rsL$ hl¢QZu

 2. Arbitrage

 3. h¥rðL$ b°pÞX$

ENGLISH VERSION

Instructions: 

(1) As per the Instruction No. 1 of Page No. 1.

(2) Question 1 is compulsory. Write any two short notes in Que. 4.

(3) Write each Que. on new page.

Q. 1.  Answer in short.    (10)

	 1.	 Define	Multinational	Corporation.

	 2.	 Define	Product.

	 3.	 Define	Gray	Market.

	 4.	 Define	Direct	Distribution	Channel

 5. State the objective of Pricing in International Pricing Strategy

Q. 2.   How does the company decide whether it will use one brand in all its  

country	markets	or	whether	it	will	use	different	brands	in	each	of	its	 

markets?	Explain	with	reference	to	International	Marketing.		 (13)

OR

Q. 2.   What are the different ways & sources for gathering appropriate  

information	in	International	Product	Planning?	Explain	in	detail	with	 

respect	to	Foreign	Market.	 	 	 	(13)

Q. 3.   Explain in detail the different factors affecting the International Pricing  

in	Global	Market.		 	 	 (13)

OR
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Q. 3.   Discuss the role played by an Export Management Company in  

International Distribution.    (13)

Q. 4.  Short Note. (Any 2)    (14)

 1. International Physical Distribution

 2. Arbitrage

	 3.	 Global	Brand


